
The Lord of the Rings Loses Its Way in Race to Top Big Read

November 14, 2003
Startling sales figures reveal Tolkien classic near bottom of charts; purchasing behaviour fails to mirror nation's
favourites.

London, November 14, 2003: Startling sales figures released today by Amazon.co.uk--the UK's leading online retailer--reveal a stark contrast
between the titles expected to top the BBC's Big Read public poll and actual book-purchasing behaviour.

Amazon.co.uk has revealed sales rankings and percentage-uplift figures for all the titles in The Big Read top 21, to show how sales have faired since
the shortlist was revealed to the nation on Saturday, October 18.

While The Big Read's Top 21 leader board, which is based on public opinion, tips The Lord of The Rings to win, with Pride and Prejudice a close
second, Amazon.co.uk's own sales rankings for the 21 finalists paint a different picture. The Lord of The Rings and Pride and Prejudice find
themselves near the bottom of the Big Read sales rankings, with His Dark Materials and The Catcher in the Rye the real winners at the cash tills.

The Lord of the Rings is yet to be featured on The Big Read programme on BBC Two, so demand could still rise, while Pride and Prejudice is down at
18 in Amazon.co.uk's Big Read sales list, even though Meera Syal promoted it on the October 25 programme. In addition, Catch-22, Rebecca,
Nineteen Eighty-four, The Lion, the Witch and the Wardrobe and The Wind in the Willows have all seen major sales increases, making it into
Amazon.co.uk's Big Read top 10, even though they have yet to benefit from television exposure.

In Amazon.co.uk's Big Read sales rankings, Birdsong and Great Expectations have seen the greatest uplift in sales since they were announced as
Top 21 contenders, with a 1200% and 922% uplift in sales respectively.Bottom of the Pile

The public support for The Lord of the Rings isn't translating into book sales. Experts at Amazon.co.uk have attributed this both to BBC viewers
already owning copies of the book and to what they have coined as the "film-franchise factor".

"Sometimes the brand around a book can become bigger than the book itself," commented Fiona Buckland, Amazon.co.uk's Books Editor. "The hype
around the movie releases must have influenced voting decisions, with the final instalment, The Lord of the Rings: Return of the King, due out in
December and the first two parts of the trilogy already out on DVD. Members of the public could be voting on their feet as a result of both the cinematic
adaptations and the literary version.

"Pride and Prejudice is another great example of this, with many women in Britain visualising Jane Austen's Darcy as Colin Firth, rather than the
dashing 19th-century hero she probably had in mind!"

For further information please contact the Amazon.co.uk press office on 020 8636 9280.

About Amazon.co.uk

Amazon.co.uk opened its virtual doors in October 1998, and strives to be the world's most customer-centric company, where customers can find and
discover anything they might want to buy online. Amazon.co.uk and sellers list millions of new and used items in categories such as Books, Music,
Video, DVD, Software, PC & Video Games, Electronics & Photo, Home & Garden, and Toys & Games!. Through Amazon Marketplace, zShops and
Auctions any business or individual can sell virtually anything to Amazon.co.uk's millions of customers. Amazon.co.uk customers enjoy the benefits of
industry-leading online-shopping technology, such as secure credit-card payment, personalised recommendations, streamlined, 1-Click® ordering and
hassle-free Bid-Click® auction bidding. Through Amazon Anywhere, Amazon.co.uk is also available on mobile phones with WAP technology--see
www.amazon.co.uk/anywhere for details.

Amazon.com and its affiliates operate seven websites: www.amazon.com, www.amazon.co.uk, www.amazon.de, www.amazon.fr, www.amazon.co.jp,
www.amazon.ca, and www.joyo.com.

As used herein, "Amazon.com," "we," "our" and similar terms include Amazon.com, Inc., and its subsidiaries, unless the context indicates otherwise.

Forward-looking Statement

This announcement contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the
Securities Exchange Act of 1934. Actual results may differ significantly from management's expectations. These forward-looking statements involve
risks and uncertainties that include, among others, risks related to potential future losses, significant amount of indebtedness, competition,
management of growth, potential fluctuations in operating results, fulfillment center optimization, seasonality, commercial agreements, acquisitions,
and strategic transactions, foreign exchange rates, system interruption, international expansion, consumer trends, inventory, limited operating history,
government regulation and taxation, fraud, and new business areas. More information about factors that potentially could affect Amazon.com's
financial results is included in Amazon.com's filings with the Securities and Exchange Commission, including its Annual Report on Form 10-K for the
year ended December 31, 2003, and all subsequent filings.


